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ABSTRACT:  

 The study woud address real and physical issues to do with entrepreneurship as it was being done in this part 

of the country, Zambia. The change of topic had been necessitated by the fact that the first topic was quite wide 

in addressing it. Wide in the sense that it looked at this entrepreneurship with an element of being in a 

developing country which may have been compared with other countries. This may not have been easy and 

looking at accessing these countries for comparison purposes may not have been easy as well. The other part 

that looked a bit wide was the entrepreneurship part that tackled the whole country of Zambia. This may not 

been easy to access every part of the country in a project like this one. It was for this reason that the topic had 

been revised to “Entrepreneurship in a Copperbelt Province of Zambia’’.  

  

The topic would be very interesting and very educative such that those that may have access to the paper would 

use the knowledge they would acquire in this topic to directly go and start their own businesses in the said part 

of the country or any other country.  

  

You are invited to make a date and follow the proceedings of this topic as it will continue bringing out the 

facts of business as an entrepreneurer.   

  

CHAPTER ONE: INTRODUCTION AND BACKGROUND  

1.0 Introduction:  

Entrepreneurship is a common term that is used on various platforms to refer to some kind of trade that happens 

normally at lower level with small or start-ups business owners who might be the men and women. The best 

example the study can refer to are the marketeers. It goes beyond that because the marketeers are found in one 

place and trade there for majority of the buyers. Entrepreneurship covers everyone out there who might wake 

up one day and think of what they can sell even without an established capital, but using other means of 

generating capital. In simple terms, it is all about being innovative with a mind of business (Having something 

to sell due to established needs) .   
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1.1 Background to the Study:  

On the copperbelt in particular, we had a good number of people with start -ups from their initiatives and 

would like to see prosperity in what they were doing. It was for this reason that when we talked of 

entrepreneurship, our mind and coverage had to be very broad to cover everyone who might take any 

advantage, came up with any business idea and means of raising the capital required and got into running of a 

very small business. The business was expected to grow over a period of time. It was at that stage of growth 

of the business that the power of entrepreneurship was appreciated because an achievement had been recorded 

from nothing tangible. This was the major view of this project, and that it covered two specific components 

which were the particular province being the Copperbelt and the side of entrepreneurship in it through this 

country called Zambia. The province in question had a natural way it had been contributing to the business 

structures at all levels. It had other attracting features to the aspect of entrepreneurship which other provinces 

could not have. This was why the study was very important to be carried into this specific province.  

The Copperbelt Province just like the name itself had a belt that had copper of which the government of 

Zambia relied on as one of the major features for economic development. This in process had somehow 

boosted the majority of these entrepreneurships and had created more rooms for anyone willing to bring up 

any business idea for growth was still high. Apart from that, Zambia as a country gets enough support from 

this province by being a copperbelt within the country of which it got support from both the mining industry 

and the same small scale businesses.   

1.2 Statement of Problem:  

The statement problem was to assess the effect of entrepreneurship in the Copperbelt Province of Zambia. 

Was entrepreneurship working positively and was it achieving the intended objective at household level and 

that of the country’s national economy and was it something that one would like to venture in because of the 

expected results. As part of enough attributes by most of entrepreneurships in the province, it had come to be 

well-known that entrepreneurship could play a very critical role and looking at the location of the province 

and its natural resources. It was hoped that success of these businesses might have been proven records on 

how men and women had strived to move from one level to another and be able to establish themselves though 

various businesses.   

  

1.3 Main Research Questions:  

Effect of entrepreneurship in Zambia’s Copperbelt Province. A research that tried to establish on how much 

impact entrepreneurship had brought to this province and the country as a whole.  

  

1.4 Research Objectives:  

1.4.1 General Research Objectives  

The objective of the study was to examine the role and how much Entrepreneurship could be established, and 

the impact it could add to the province called Copperbelt and to the country as Zambia.   
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1.4.2 Specific Objectives:  

a) To examine the understanding of entrepreneurship, how it starts and how it grows.  

b) To examine the detailed concept of what is involved in entrepreneurship  

c) To establish how entrepreneurship had been perceived in the province.  

d) To examine how the country as Zambia had been impacted by the Copperbelt province through 

entrepreneurship.  

  

1.4.3 Research Questions:  

The study was guided by the following research questions:  

1. What was Entrepreneurship establishment?  

2. How had entrepreneurship been perceived in Zambia’s Copperbelt Province.  

3. What were the effects of Entrepreneurship in Zambia’s Copperbelt Province at large.  

4. Would one be interested to venture in the field of Entrepreneurship in the province.   

  

1.5 Significant of the Study:  

The study findings would be made available to the relevant stakeholders. It was the hope of the author of this 

report that when the recommendations were implemented, there would be a marked improvement in 

establishing more entrepreneurs. It was a well –known fact that the field was of great economic benefits to 

both the province and the country. Secondly the report was significant in that it was presented in partial 

fulfillment of the award of the Masters in Business Administration – General at Copperbelt University.  

  

1.6 Scope of the Study:  

The study seeked to determine the factors surrounding Entrepreneurship on Zambia’s Copperbelt province. 

The study was particularly focused on the operational management effectiveness aimed at establishing these 

entrepreneurships and seeing them through to established businesses at large scales in the province and in the 

country as Zambia.   

  

1.7 Study Limitation:  

Limitations beyond the researcher’s control included time and financial resources constraints. The researcher 

also faced issues of lack of corporations from some respondent because they perceived the research as a 

sensitive possibly faulty finding activity. However, all efforts were made to achieve credible results within the 

stated constraints.   
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1.8 Significant of the Study:  

The researcher overcame the said constraints of time and financial resources by using every time in spare 

available from full time employment to work on the research. The researcher also made use of technology to 

correspond with respondent through email and phone calls to reduce on the cost of transportation. To receive 

confidence of the respondents the researcher reassured the respondents that their identity and response to the 

questions asked would be withheld and would be used for this academic study only.   

  

CHAPTER 2: LITERATURE REVIEW  

2. Introduction:  

There had been quite a good number of definitions by different authors with regard to entrepreneurship and 

related aspects which may be wide and narrowed according to the authors. As part of the wide research on the 

title and how broader it was to do with entrepreneurship, a number of definitions by different authors would 

be brought on board to help with a general understanding of what entrepreneurship was all about before the 

paper narrowed it to the region part of this country Zambia.   

  

The major advantage of this model was that it integrated, though not comprehensively, some elements of trait 

theory, contextual factors and the basis of entrepreneurship intention model to investigate the combined effect 

of entrepreneurial traits, perceived barriers and support factors on entrepreneurship intention.   

Cole (1959,p.7) Defines entrepreneurship as the purposeful activity of an individual or group of individuals, 

undertaken to initiate , maintain or aggrandize a profit-oriented business unit for the production or distribution 

of economic goods and services.    

The definition by Cole would be adopted for this study for two reasons being, it recognizes entrepreneurship 

as a multi-dimensional concept, in this case encompassing new venture creations, management and possible 

growth. It had further defined on the premise that primary aim of a business undertaking was to be profitable. 

These characteristics were in line with the objective of this study.  Additionally, there was an assumption that 

every entrepreneur would love to be established with a new venture with hope of seeing it transform into a 
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better venture at any point than when it was established. While others have argued it differently, this definition 

had a wide coverage of the aspect of entrepreneurship and for the interest of the majority stakeholders.   

2.1 Main Body:  

Cunningham and Lischeron (1991) argued that entrepreneurship literature appears to fall into six schools of 

thought namely the ‘’Great Person’’ School of Entrepreneurship, the Psychological Characteristics school of 

Entrepreneurship, the Classical School of Entrepreneurship, The Management School of Entrepreneurship, 

the Leadership School of Entrepreneurship and the Entrepreneurship School of Entrepreneurship. The 

definition covers different schools which might be standing independently under the subject of 

entrepreneurship. This gives an insight that in as much as this paper may be addressing a wider coverage of 

entrepreneurship, there is more to it which it cannot cover as it may be known that research is always wide. 

The definition by Lischeron has covered not just the entrepreneurship but schools that are under this subject. 

There is a psychological school, characteristics schools, management, leadership and others. This paper may 

not be sufficient to cover all these schools because they are wider. The mentioned aspects in the definition are 

so important that there would be no any entrepreneurship that would stand without the attachment of these 

elements at basic level. The actual entrepreneurship stands on the premise of psychology and the individual 

character, which works well with the way it woul be managed through that individual leadership. This was 

what made the subject wide because it was centered on each entrepreneur personal character that made every 

business under this setup an independent entity.  

In some literatures, entrepreneurship has been broken into three phases of being new, maintained or sustained 

and developed. This would mean it had the aspect of having something new and this may be explained as 

though it had not been in existence and from the majority it took the shape of being new. One would come up 

with an idea away from what others have been doing in that particular society for example and people would 

see it as new to their style of living in that area, country or continent. It would not just end there, but it was 

taken not to fall back as though it never existed which may be referred as sustainability as a secondary aspect 

in the entrepreneurship growth. The new idea had to be sustained and it was from that sustainability that it 

would be proven as a trusted and worth new good idea. Without it being sustainable, it becomes a useless idea 

and could not be referred to in any way. It does not end at it being sustainable but after getting to the second 

phase of it being sustainable, it would graduate to be fully developed. This was a proven stage where others 

could get to understand and be put on record of this initiative by the developer. At this stage the business 

would grow and be referred to by the majority stakeholders and compete with other new ideas that may be 

developed in system. Some definitions that could be referred to in this line were that of Schumpeter (1934), 

who proposed that ‘Entrepreneurship is the creation of new combinations.’ The new appears to be at the center 

of the definition and without the word new the combinations of these creations of entrepreneurship would not 

make any sense at all. On the other side Cole (1968) defined it as “purposeful activity to initiate, maintain and 

develop a profit-oriented business.” While Gartner  
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(1988, p.11) posits that “entrepreneurship is the creation of organizations.” According to Bygrace and Hofer 

(1991, p.14) “An entrepreneur is someone who perceives an opportunity and creates an organization to pursue 

it.” All these shows that an element of being new was attached to entrepreneurship which could be maintained 

as indicated in some references or sustainable to the level where it could stand or fully grown or developed as 

the term used by these writers.   

With a different version, (Shane and Venkataraman, 2000) provides that entrepreneurship involves the 

identification, evaluation, and exploitation of opportunities. This was very summarized in terms of processes. 

Still in the initial stage, the identification is referred to check and see where there was an opportunity where 

something new could be created. By identification, it simply meant to try the new and see if there was hope. 

If anything, the two were attached. To identify and evaluate, which would mean pick an item and find out if 

it could work. It was at that level of checking that it was established to be a good move or not and that was 

very important in entrepreneurship.   The exploitation aspect could in because it had been established that the 

identification was positive and the evaluation showed it being positive and there was room for growth which 

the stage of exploitation took over and dominate the opportunities. In short, a thorough research had to be 

done at every level of entrepreneurship for the business to excel and become profitable. It was for this reason 

that in as much as we expect the identifications, evaluation and exploitation to be done by those who may be 

competent, the higher the number of people who come on board the better for the economy of a region. This 

was because there was a level of contribution that come from the entrepreneurship to the economy of the 

country and the better they get established the good for the country. Entrepreneurship involved identifying, 

evaluating and exploitation opportunities and introducing new products to the market through organized 

efforts that have not previously existed (Carree and Thurik, 2010; Kirzner, 1997; Kight, 1921; Miller, 1983; 

Schumpeter and Backhaus, 1934; Shane, 2003).  

The said Copperbelt province in Zambia was located on the north-west of the country and mainly on the borders with 

the Democratic Republic of Zambia. The copperbelt province as it may be seen from the name is a region that had a belt 

of copper around most part of the province and the country had so much attached to this province due to the nature it 

attaches to the economy of the country. Like most of the developing countries in Africa, the majority of the people who 

may found into the entrepreneurship industry are women. This had the proven record of them being in the business and 

one would understand that being a copperbelt province most men were busy working in the mines while their women 

were busy trying to undertake most of the entrepreneurial role in the economy. Female entrepreneurship accounted for 

nearly 42% of all entrepreneurship in the world in 2010 (Kelly etal, 2010). This is particularly true for the African 

continent, where women account for approximately 50 percent of the population and more than 33 percent of all business 

(Bardasi et al, 2007). Correspondingly, research by global organizations such as the World Bank and ILO pointed to the 

fact that empowering women economically does not only contribute to poverty reduction but is also likely to result in 

higher standards of living (ILO, 2003).  In the Zambian context, the unfavorable economic situation and high 

unemployment rate made it necessary for women to engage in entrepreneurial activity as a way of supporting themselves 

as well as their families. However, very little literature exists on women entrepreneurship in that context (Konayuma, 

2007). It had been said that Zambia among other developing economy had a problem in that there was too much 
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dependency on copper and when copper prices on the global market reduced, the whole economy was affected by 

recession (high inflation rates accompanied by high unemployment rates). Entrepreneurship was often seen as a means 

of reducing poverty and creating gains for economies particularly in developing countries. This was all because of the 

resilience this industry had shown. Further, SMEs represented over 90 % of private businesses in number and contributed 

to more than 50% of employment and of GDP in most African countries (UNIDO, 1999). They do not seem to be making 

a loud cry of their contribution to the economy but when one account for their input, it came to show that really the 

entrepreneurship industry had a contributing hand to the economy. This resilience could not be over emphasized. This 

was defined as organization’s ability to effectively absorb, develop situation-specific responses to and ultimately engage 

in transformative activities to capitalize on disruptive surprises that potentially threatened organization survival. 

(Lengnick – Hall and Beck, 2005). When one looked at the entrepreneurship industry, it was exactly what they were. 

(Fernandez Serrano and Romero, 2013) With many countries adopting a market approach to running their economy, it 

follows that entrepreneurship has become a fundamental tool of economy growth, as it followed entrepreneurship that 

had become a fundamental tool for economic growth, development and generating a significant amount of employment 

in many countries.   

  

2.2 Critique of the literature reviewed   

Clear indications have shown that truly the industry had got more to offer in various aspect of the economy. Given the 

contribution of SMEs to any economy’s GDP and employment, there was increasing expectation that entrepreneurship 

could help to address unemployment challenges faced by the University graduates (Henry, 2013). Generally, most 

writers had confirmed the importance entrepreneurship in various economies and to that effect they have joined hands 

to support the industry. Naude (2010) in  

Frontiers of Entrepreneurship contends that “agencies, donors and international development institutions were 

advocating the promotion of entrepreneurship as tool for economic development” (p, 86). This was because a smaller 

portion and percentage had been swallowed by the private sectors. Despite driving the economy, the small number of 

large companies in Zambia’s private sector only accounted for around 7% of employment (Conway and Shah, 2010).  
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 CHAPTER 3: RESEARCH METHODOLOGY:  

Introduction:  

This chapter covered the research design, method, tools and techniques which were used to collect and analyze 

data used in the study. Research methodology had the main purpose of clearly laying down the process that 

must be followed for data collection, analysis, presentation and interpretation of the findings. Apart from 

considering the applicable research methods, research methodology brought out the appropriateness of the 

chosen methods so that the research results were capable of being evaluated (Neuman, 2011).  

Research Design:  

Research Design refers to the overall strategy that was chosen to integrate the different components of the 

study in a coherent and logical manner, thereby, ensuring effective addressing of the research problem 

(Neuman 2011).  

The descriptive research design would be adopted in this study. This qualitative approach, which includes case 

studies, naturalistic observations, surveys, archival research, longitudinal research and cross section research, 

is suitable for this study as it is used to describe characteristics of a population or phenomenon being studied 

which was the desired outcome of this study (Neuman, 2011). For every research, a total number of 40 people 

would be sampled and outcome based on that number.  

Data collection methods or techniques:  

Data collection was the systematic approach to gathering and measuring information from a variety of sources 

to get a complete and accurate picture of an area of interest. Data collection enabled the researcher to answer 

relevant questions, evaluate outcomes and made predictions about future probabilities and trends (Kothari, 

2004).  

In this research, secondary data would be obtained from various reports and other literatures to be reviewed 

while primary data would be obtained using field survey conducted in various places on the Copperbelt. 

Primary data would be collected using the questionnaires and in-depth interviews with key informants.   

Target Population:  

A population refers to the total number of all units of the issue or phenomenon to be investigated into which 

all the possible observations of the same kind were made (Kumerkpor, 2002). The target population mainly 

would include the group of entrepreneurs among them the women who were the majority in this industry.    

Sampling Techniques:  

Sampling was the selection of a subset of individuals from within a statistical population to estimate 

characteristics of the whole population. The researcher would use purposive and systematic sampling 
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procedures. Purposive sampling would be used on most entrepreneur’s owners from various places on the 

Copperbelt to get a feel of each section input. This sampling technique would be used in this case to avoid 

bias in the selection of respondents.   

Data analysis and Presentation:  

The process of data collection and data analysis would go hand in hand. An attempt would be made to use 

deductive logic empirical observation of individuals behavior in order to discover, confirm and predict general 

patterns of human activity in the interpretation of both qualitative and quantitative data (Neuman 2011). To 

analyze the quantitative questionnaire data, the researcher would use Microsoft Excel to come up with 

corresponding frequencies and percentages of data collected. The researcher also would analyze qualitative 

data from in-depth interviews as well as information collected through observations.  

Ethical Issues:  

The respondents would be voluntarily asked to participate in the study and would be assured that the 

information gathered would be confidential and would be strictly only be used for academic purposes.   

 CHAPTER 4: DATA PRESENTATION AND ANALYSIS  

4. Introduction   

This chapter presents the study findings and interpretation. The various data presented in this chapter were 

collected using questionnaires, interviews and observations. The various research themes addressed by the 

study were covered in this section.  

  

4.1 Socio-demographic characteristics of respondents  

The survey included the social-demographic characteristics of the respondents namely; gender, age, 

educational level attained, and number of years spent in their entrepreneurship businesses and industry. This 

was in order to have some understanding of how these could influence their ability to comply with the optional 

use of the available resources around them.   

  

4.1.1 Gender of Entrepreneurs Respondents  

The findings showed that most people in entrepreneur businesses were mostly female at 62.5% while men 

were only less than 37.5%.   

Table 4.1 Gender of Respondents  

Gender  Frequency  Percentage  

Male  15  37.5  

Female  25  62.5  

Total  40  100  
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Figure 4.1 Gender of Respondents  

  
Source: Field Survey 2021  

  

4.1.2  Age of the Respondents  

Table 4.1.2 Age of the Respondents  

Age (Years)  Frequency  Percentage  

Less than 25  7  17.5  

25 - 30  12  30  

30 - 45  15  37.5  

Over 45  6  15  

Total  40  100  

Source; Field Survey 2021  

Figure 4.1.2 Age of the respondents  

  

Source: Table 4.1.2  
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4.1.3 Marital Status  

Very few individuals were not married in this industry of entrepreneurship as most of them were responsible 

to take care of their families. About 60% were married compared to 40% who said they were not married.  

Table 4.1.3 Marital status of respondents  

Marital Status of Respondents  

Marital Status  Frequency  Percentage  

Married  24  60  

Single  16  40  

Total  40  100  

Source: Field Survey 2021  

  

Source: Table 4.1.3  

  

4.1.4 Level of education  

It was noted that the majority of respondents had secondary education at 37.5%. Those with tertiary education 

were at 17.5%, basic education was also at 30% while those with no formal education were at 15%.  

Table 4.1.4 Education level of respondents  

Education Level of respondents  

Education Level  Frequency  Percentage  

No formal education  6  15  

Basic education  12  30  

Secondary  15  37.5  

Tertiary  7  17.5  

Total  40  100  

Source: Field Survey 2021  
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Figure 4.1.4 Educational level of respondents  

  

Source: Table 4.1.4  

  

4.1.5 Number of years spent in entrepreneurship  

Table 4.1.5 Respondents number of years spent in entrepreneurship  

Number of years of respondents in entrepreneurship  

Years  Frequency  Percentage  

Less than 5  7  17.5  

5 - 10  17  42.5  

10 - 20  9  22.5  

Above 20  7  17.5  

Total  40  100  

Source: Field Study  

Figure: 4.1.5 Respondents number of years spent in entrepreneurship  

  

Source: Table 4.1.5   
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4.5 Key informants recommendations for established entrepreneurship  

Table 4.5 Key informants recommendations for established entrepreneurship  

Suggested recommendations for Entrepreneurship establishment  Frequency  Percentage  

  
To have an established concept stages and processes for graduating 
entrepreneurship    3  15  

  
To assess how active is the industry in the  Copperbelt province and its districts  3  15  

  
To assess the general perception of entrepreneurship in the  Copperbelt province 
   4  20  

  
To assess the impact of entrepreneurship from the province  economically  7  35  

  
To assess the willingness of majority to come on board and become 
entrepreneurers    3  15  

Total  20  100  

Source: Field Survey, 2021  

  

Source: Table 4.5  

  

Table 4.5: Key informant’s responses on recommendations for an established entrepreneurship were 

summarized as given below. 35% were for the view that an assessment be carried on how much economically 

entrepreneurship has impacted in the province. While 20% were for the view that an assessment on the general 

perception of this industry called entrepreneurship were carried in the province and 15% for other assessments 

such as willingness of majority people to come on board and how active the industry is in the province. The 

other 15% is on the growth through stages and processes to an established entrepreneurship.    
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CHAPTER 5: DISCUSSION OF FINDINGS  

  

5.0 Introduction  

The chapter for discussion of findings brings interpretation of the researcher’s findings according to what had 

been on the ground.  

  

5.1 Gender and Age of Respondents  

It was discovered that on gender the majority in the entrepreneurship industry were women compared to men. 

Women were found to be above 60% compared men who were below 40%. On age, four groups were identified 

and it was discovered that the third group dominated the entrepreneurship industry at 37.5% compared to other 

groupings. The age below twenty-five was at 17.5%, while those between twenty-five and thirty were at 30% 

and those above fourty-five were at 15%.   

  

5.2 Marital Status   

The table above on marital status showed that most of the people who are into entrepreneurship are married 

compared to those who are single. Of course this was for the obvious reason that they were sourcing for their 

families as a means for survival and do away with white color jobs. Those that were married according to the 

gathered information were about 60% compared to the ones who were not married at 40%.   

   

5.3 Level of Education  

The table above on education indicated that the majority of respondents had secondary education at 37.5%. 

Those with basic education followed at 30% while the tertiary had about 17.5% and those without any formal 

education were at 17.5%. This was good indication as the majority of the people in this industry have some 

education background and if well supported by the government and other stakeholders, the industry can 

contribute economically to the nation. Additionally, due to the found education background, it was expected 

that most of the businesses were expected to grow into established businesses.   

  

5.4 Number of years into Entrepreneurship  

According to table 4.1.5 and figure 4.1.5, the number of years on the respondents simply meant the acquired 

experience of most people in the industry. The study revealed that most of the respondents had been into 

entrepreneurship for more than five years as shown between 5 to 10 years at 42.5% and between 10 to 20 years 

22.5% and above 20 years 17.5% bringing the total for those above five years to 82.5%.   

This simply meant that most of the entrepreneurship were owned by the experienced individuals that had been 

in the industry for a 5 years and above and would be more likely to come up with informed recommendations 

for an established entrepreneurship. They also attached significant commercial value to their work for them to 
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participate in the finding of how established they can be through their experience as other stakeholders are 

coming on board.   

  

5.5 Key Informants perceptions regarding Entrepreneurship on Copperbelt province.  

Key informant’s responses on recommendations for an established entrepreneurship were summarized as 

given below. 35% were for the view that an assessment was carried out on how much economically 

entrepreneurship had impacted in the province to the nation. While 20% were for a view that an assessment 

on the general perception of this industry called entrepreneurship were carried out in the province and 15% 

for other assessments such as willingness of majority people to come on board and how active the industry 

was in the province. The other 15% was on the growth through stages and processes to an established 

entrepreneurship.     

  

CHAPTER 6: SUMMARY, CONCLUSION AND RECOMMENDATIONS  

  

6.0 Introduction  

This chapter provided a summary of the conclusion and the recommendation of the study. The results of the 

study showed that there was confirmation and recognition of the fact that there was entrepreneurship going on 

in this Copperbelt province of Zambia. This fact cannot be over emphasized and their contribution 

economically to the nation was very well recognized. The recognition did not mean there was no areas of 

concern that required attention. This was why the paper had to put these recommendations because they signify 

some gaps which required to be attended to.  

  

6.1 Summary of findings  

Entrepreneurship was a process of initiating business ideas, grow them from what an idea was and actualize it 

using means of raising capital through different means that would support the realization of that business idea. 

It may not have had established capital but the idea was able to drive the sourcing of the said capital to start 

the business that would grow from scratch to an established business. This had been proven in Zambia’s 

Copperbelt Province where a good number of business ideas had been materialized to fully established 

businesses. From the given findings so far, most entrepreneurship have not fallen in this province for obvious 

reason that due to the surrounding mines in the province, there were a good number of workers compared to 

other provinces in terms of formal employment. This automatically gave the province an advantage beyond 

others provinces.  In achieving this goal, the purpose of the entrepreneurship may be said to have been achieved 

according to the paper after the three objectives had been met. These were the very businesses which were 

called a success, meaning moving from their scratch levels to the levels of being recognized. Secondly, were 

able to contribute to the recognition of the province and contribute to the provincial data or demography. This 

foundation had called upon stakeholders from all walks of life to come on board and support various ways in 

which entrepreneurship had been initiated. The findings had confirmed already that the province had 
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entrepreneurship activities going on and already contributing to the nation economic agenda. The project had 

gone further and put up measures and recommendations on how best the said established entrepreneurships 

businesses and ideas could get into established businesses as a process of graduating from what they were to 

a level of them being recognized at commercial level. As part of itemizing this summary the following were 

taken into consideration.  

  

6.2 Business Idea  

An idea could come from any individual regardless of age, marital status, the education background and race. 

This idea initiation did not require someone to be financial stable for them to think in these lines, but being an 

idea that could be born from anyone. This was the beginning of the business as some would find a platform 

that would support the idea financially while others would not find anything. It would take an individual to 

push for actualization of the idea to something that would be meaningful. The term entrepreneurship came in 

to suit such situations where individuals would strive for them to develop an idea into something tangible. It 

was from these ideas that a lot of business have come from and grown to commercial entities. It was for this 

reason that emphasis and encouragement were given to those trying to get into this business idea development 

concept so that a lot could be gotten from there to grow some ideas.    

  

6.3 Entrepreneurship establishment   

 It was discovered that most ideas after being launched, some would stand while others would fail. From the 

ones standing, others would grow while others would be stagnant. This was the concern of this project report 

to address and it took some emphasis to see how the already started businesses would be supported to an extent 

of them continue growing to higher levels of business. If anything, that being the goal of entrepreneurship, the 

report had to pay enough attention and found some areas that could support growth into entrepreneurship.    

  

6.4 Entrepreneurship perceived and willingness by the public  

As above explained, the people in the province had the major role to play in realizing the entrepreneurship 

industry in the province. It went with how they perceived the aspect of entrepreneurship and their willingness 

to be part of the industry.  Generally, the province had shown that people had perceived the entrepreneurship 

industry as one with much potential they could use at household level to excel and provide for their families. 

Due to that people on the Copperbelt province had shown willingness to go by entrepreneurship.  

  

  

6.5 Economic Impact to the Nation  

Zambia had ten provinces and among the ten provinces Copperbelt province was one of them with a direct 

impact on the economy due to mining activities in the province. That made it easier for the entrepreneurship 

industry to flourish due to much expectation by traders that when the miners are paid, their businesses would 

sell. This could rank the province to be either second or third in terms of economic contributions to the nation. 

http://www.ijcrt.org/


www.ijcspub.org                                                   © 2022 IJCSPUB | Volume 12, Issue 2 May 2022 | ISSN: 2250-1770 

IJCSP22B1134 International Journal of Current Science (IJCSPUB) www.ijcspub.org 202 
 

But in terms of entrepreneurship aspect the province had the capacity to compete with other provinces. It had 

good number of districts of which some were directly at the border like Kasumbalesa, Mufulira and part of 

Ndola. Still, the other districts like Kitwe, Ndola, Luanshya, Kalulushi and other surrounding areas where 

people could travel from other provinces to go and trade in these districts.   

  

6.6 Recommendations  

After key findings, suggestions and information that was gathered the following recommendations were taken 

into account:  

  

6.6.1 To assess the general perception of the public in depth with regard to entrepreneurship in the Copperbelt 

province.  

6.6.2 To assess the best approach to stages and processes required to get the initiated businesses through 

entrepreneurship model through to established commercial entities.   

6.6.3 To assess the willingness of the majority member of the public in establishing their own entrepreneurs.  

6.6.4 To assess the activeness of this industry in the province and try to identify its role in the national development 

of the economy.  

6.6.5 To assess the general impact of entrepreneurship from this province economically into the national economy 

as Zambia.  

  

6.7 Implication of the Study  

The study was carried out for the purpose of assessing entrepreneurship in Zambia’s Copperbelt province. The 

three items in the topic were coming to merge after the findings. The focus on what entrepreneurship was and 

how it had been, in the province and its contributing factors and features like the natural aspects of the province 

where the said entrepreneurship would stand was going to be tabled and being part of this report before calling 

for comparison with other provinces that were in the country, called Zambia. The given recommendations 

were aimed at enhancing the capacity, capability of the industry in the province so that it could stand as another 

wing of national development to the nation. Failure to implement these recommendations would result into 

continued stagnation of the entrepreneurship industry, in the province.   

  

6.8 Future study  

For further extension of this study and critical areas to be observed, the study recommended further and future 

studies could be conducted on the following.  

a) To conduct a research on which business has dominated the entrepreneurship on the Copperbelt province of 

Zambia.  

b) To conduct a research on how competitive entrepreneurship was within the Copperbelt province of Zambia.  
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c) To conduct a research on how could government support the entrepreneurship in the Copperbelt 

province of Zambia.  
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APPENDIX 1; PICTURES FOR THE MAP OF ZAMBIA AND COPPERBELT PROVINCE.  

Map of Zambia  

  

Copperbelt Province  

  

Sample of Traders  
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APPENDIX 2: QUESTIONNAIRE FOR RESPONDENTS  

  

I am a graduate student from Copperbelt University. I am conducting a research under the topic 

Entrepreneurship in Zambia’s Copperbelt University. Please note that the data collected through this 

questionnaire will be for academic purposes only and will be held with high confidentiality.  

Please complete the following questions.  

Please tick in the box [  ] against your response and thank you for your corporation.  

  

Section A: Social – demographic characteristics 1. Sex  :  a. Male [  ]   

b. Female [  ]  

2. Age   :   …………………………………….  

3. Marital Status:  a. Single [  ]  b. Married [  ]  c. Divorced [  ]  

4. Level of education:  

 a. No formal education b. Basic / Middle  c. Secondary d. Tertiary  

5. Number of Years in Business: ………………………………………..  

  

Section B: Entrepreneurship aspects on the Copperbelt Province.  

1. In your own opinion, how do you understand the word entrepreneurship  

………………………………………………………………………………………………  

2. How can one start the so called entrepreneurship and from which place  

………………………………………………………………………………………………  

3. Do we have the majority of people willing to be part of entrepreneurship  

a. Yes [  ]     b. No [  ]  

4. Do these entrepreneurships get into established businesses or no  

a. Yes [  ]    b. No [  ]  

5. Is entrepreneurship an active industry in the province and why?  

………………………………………………………………………………………………  

6. Does Entrepreneurship add any impact in the provincial and national economy  

………………………………………………………………………………………………  

7. What is the role of government in establishing the entrepreneurship industry in the province.  

………………………………………………………………………………………………  

8. Kindly indicate the level of competitiveness in entrepreneurship in the province.  

a. Low [  ]    b. Medium [  ]   c. Very high [  ]  

9. In your own opinion, what else or additional information you may wish to bring with regards to 

entrepreneurship in the Copperbelt Province.   
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……………………………………………………………………………………………… 

……………………………………………………………………………………………… 

………………………………  

Thank you for your contribution.  

APPENDIX 3: INTERVIEW GUIDE FOR KEY INFORMANTS  

  

The objective of the study was to get the reality of the happenings in the Copperbelt Province with regard to 

Entrepreneurship. The Interview guide was designed to capture necessary information from the respondent 

and there were no correct and wrong answers. Information given was for the research and nothing else. 

Confidentiality shall always be observed, privacy and the right to anonymity. Therefore feel free to give the 

right information to this study for the success of this work.  

  

Section A. Background Information  

a. Date of interview:…………………………………………………..  

b. Place of interview:………………………………………………….  

c. Duration: From …………………….. To ………………………….  

d. Name of Institution:………………………………………………...  

e. Position / Status: ……………………………………………………  

f. Sex of Respondent (Just Observe)………………………………….  

g. Level of Education:…………………………………………………  

Section B: Issues of Entrepreneurship in the Copperbelt Province  

a. What do you understand by the term Entrepreneurship?  

b. Do you see most of the business on the Copperbelt Province as a result of entrepreneurship? If yes, kindly 

give some examples.  

c. Do you see the Entrepreneurship as an active industry on the Copperbelt?  

d. What has it got to do with impacting in the National Economy of Zambia.  

e. Would you recommend that government takes it up for the growth of most entrepreneurship.  

f. Do you think most of Zambians are willing to come on board and be part of the entrepreneurship industry.   
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